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Figure 2.1. Intangible and tangible investment over time, United States.
Data are US business investment in intangible and tangible assets
relative to US non-farm business sector output, including intangible
output. Last datapoint is 2007. Source: Corrado and Hulten 2010,
online data appendix.
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Adjusted R? of regression of corporate market value on reported earnings and
book value, 1950-2013
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July 9,2018 Coffee & Company

Starbucks to Eliminate Plastic
Straws Globally by 2020

Share
f @ @ in Downloads

Plastic straws to be replaced with new recyclable strawless lid and alternative-material straw options

Move builds upon a $10M commitment to develop a fully recyclable and compostable global cup
solution

Related Press Releases Marks significant milestone in the company’s thirty-year history in sustainable innovations

June 19,2018 . _ . e
Starbucks Announces Strategic Priorities SEATTLE; July 9, 2018 - Today, Starbucks Coffee Company (NASDAQ: SBUX) announced it will

to Accelerate Growth and Create Long- eliminate single-use plastic straws from its more than 28,000 company operated and licensed stores by
Term Shareholder Value making a strawless lid or alternative-material straw options available, around the world. Starbucks, the

largest food and beverage retailer to make such a global commitment, anticipates the move will
June 26,2018

Starbiitke 1o Expand Taavanalits $1.2 eliminate more than one billion plastic straws per year from Starbucks stores.




Wednesday @genericpanic - Sep 4
and $3 blip drop in Nike stock is *nothing* SNKE

Look at starbucks $SBUX

April 12th hit from overt racism is almost non-existant,
July 9th straw debacle did hit but recovery is almost complete.

Market Summary > Starbucks Corporation r—
NASDAQ: SBUX

53.37 usb-0.080 (0.15%) +
Sep 4, 12:01 PM EDT - Disclaimer

1 day 5 days 1 month 6 months YTD 1 year 5 years Max

65

53.45 USD Fri, Aug 31

= Feb 2018 Apr 2018 Jun 2018 Aug 2018
Open 53.44 Div yield 2.70%

High 53.61 Prev close 53.45

Low 53.21 52-wk high 61.94

Mkt cap 71.99B 52-wk low 47.37

P/E ratio 16.17



Selena Maranjian @SelenaMaranjian - Jul 12 v
Starbucks' Plastic Straw Ban Is More Important Than You Think @themotleyfool

#stocks $SBUX, $MCD, $DNKN

Starbucks' Plastic Straw Ban Is More Important Than You Think @the...

The news was greeted cynically by some, but it should help improve the
coffee chain's sagging reputation.

fool.com
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CEO Reputation
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An Accounting Analytics Approach

Using Data Science to Measure Reputation and other Intangibles
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DATA ANALYTIC APPROACHES TO NONPROFIT ACCOUNTING AND
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A Method for Valuing Intangibles

» ldentify strategic intangible assets for your company

» Model causal relations in business model = focus on value
creation

e.g., <IR>, Value Reporting Foundation, CICA’s Total Value Creation
» Conceptualize each intangible asset individually
» Develop measurement plan for each intangible
» Gather, prepare, and manipulate data

Capture dynamically

» Implement and communicate
e.g., with a dashboard
» Because of the dynamic and unstructured nature of the data,

this is much harder than with tangible assets and requires
different skills



Key Skill: Modeling Cause-and-Effect Relationships for Your Intangibles

EXTERNAL ENVIRONMENT

PURPOSE, MISSION, VISION

RISKS AND STRATEGYAND
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CEO
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R Personal/Firm
Outcomes

Conceptual

Observational

This is a simplified conceptual model — now we have to
develop measures (based on what we can observe)



What is this a Measure of?







Critical Success Factor
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Application Programming Interfaces

Accessing Social Media Data
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In a connected world, we’re empowering
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Sentiment in Public Replies

 Human coding combined with supervised machine learning

» Support Vector Machine (SVM) algorithm



Positive Reply

Bank of America @BankofAmerica - 17 Mar 2014
//\)/ We're working w/ @CAFoodBanks @FeedingAmerica @UnitedWaysCA
to provide critical services around the #CA drought go.bofa.com/rtc8
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Neutral Reply

Bank of America @BankofAmerica - 17 Mar 2014
’/\/\/ We're working w/ @CAFoodBanks @FeedingAmerica @UnitedWaysCA
to provide critical services around the #CA drought go.bofa.com/rtc8
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Bank of America @BankofAmerica - 17 Mar 2014
//>/ We're working w/ @CAFoodBanks @FeedingAmerica @UnitedWaysCA

to provide critical services around the #CA drought go.bofa.com/rtc8
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Count of sentiment in Dataset
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% Retweeted % with Positive Reply
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@smulich YORK I
School of Business | owiveiwsity

Now let’s move to the code!

(open up the Google Colab notebook)



